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Dear Readers,

The EQC is opening up a whole new world this year. The first Mercedes-Benz from the new 
product and technology brand EQ is just the start. Not only are our motors changing, but also 
our mobility habits. This has already been proven by the success of Daimler AG’s car sharing 
service, car2go. Since its launch, it has been used by almost four million customers in 25 cities 
around the world. 

To meet the demands for new mobility options in the cities of the future, the automotive 
industry is currently developing a new understanding. Daimler AG increasingly sees itself  
as a mobility service provider. This is evidenced, for example, by the five joint ventures 
Daimler AG founded with BMW. Read more on this in our Sharing section starting on  
page 40. How we might live in the cities of the distant future is depicted on page 48.  
The Vision Urbanetic study, which was presented at CES in Las Vegas, vividly combines both 
topics: this autonomous minibus carries both goods and people …

A new era of mobility begins!
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Flexible future: 
the concept car  

Vision Urbanetic 
drives autono- 

mously and carries  
people or goods  

depending on the  
momentary needs.

... and stands for a new way of thinking that is guided by flexibility. Their most important 
goal: urban mobility that is not stressful but promotes relaxation.  

We hope you enjoy reading!
Your editorial team

Model 
Mercedes-Benz  

EQC 400 4Matic

Combined electric 
energy consumption 

(kWh/100 km)*:
20.8 – 19.7

CO2 emissions 
combined (g/km)*:

0

*Electric energy consumption 
and range have been 

determined on the basis of 
Regulation (EC) No. 

692/2008. Electric energy 
consumption and range 

depend on the vehicle 
configuration.Information on 

the measurement 
procedure on page 10

The Mercedes me 
magazine app: 

mbmag.me/ios 
mbmag.me/android
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Visit us 
online at: 
mbmag.me/me

How will we live in the future?
Answers from Carlo Ratti and Pioneering Next

The magic of silence
Alondra de la Parra on the power of classical music

Say hello to the future
Fully electric, dynamic, elegant: impres-
sions from the EQC manufacturing line

18
26

4805 Workshop
Behind the scenes

08 Contributors
The photographers and 
authors who participated 
in this issue

10 Imprint

12 The moment
A breathtaking moment 
with the G-Class

14 Pole position
Ashley Crowder on the 
power and potential  
of hologram technology

16 Road to happiness
On the Ring of Kerry 
along Ireland’s coastline

17 Dates
Inspiring events  
this summer

18 Switch off occasionally
Conductor Alondra de la 
Parra on Mozart’s legacy

26 High voltage
We watched an EQC being 
created in Bremen

Model
Mercedes-Benz  
EQC 400 4Matic

Combined electric energy 
consumption  
 (kWh/100 km)*:
20.8 – 19.7
CO2 emissions  
combined (g/km)*:
0

*Electric energy consumption and range have 
been determined on the basis of Regulation 
(EC) No. 692/2008.  
Electric energy consumption and range 
depend on the vehicle configuration. 
For more information on the measurement 
procedure, please see p. 10.
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Model for success
Destination Melbourne: a road trip with top chef Shane Delia in the CLS

New freedom
The buzzing Mallorca start-up scene

40

72

59

Hop in, please!
Chinese megacity Chongqing 
shows the benefits of  
car sharing

32  #switchtoEQ 
Author Friedemann Karig on  
the adventure of e-mobility

36 The joys of sharing
The sharing economy is booming. 
Why? One explanation

40 Four million customers
What makes car sharing so 
 successful? car2go: a case study

48 Flexible living and driving
Humanity in the city of  
the future

56 Nice swing
The extensive golf activities 
from Mercedes-Benz

59 City of happiness
On the road with the  
new CLS in Melbourne

68 Design duo 
CLA Shooting Brake  
and CLA Coupé

70 Elegance and style
Mercedes-Maybach 
S-Class

72 A new start
The B-Class in Mallorca

80 Facts
News from Mercedes-Benz

82 Questions for the future
Marianne Reeb, 
 futuro logist at Daimler AG, 
provides answers

PHOTOS JULIAN HOLZWARTH,  
JAMES-HAWORTH/UNSPLASH,  
ÉRIVER HIJANO, STEFAN ARMBRUSTER,  
GEORGI GRANCHAROV, MIRJAM WÄHLEN
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On her road trip visiting  
the most exciting start-ups  
on the spanish island, she 
mainly encountered digital 
business ideas. The authentic 
look of her analogue photo-
graphs represent a beautiful 
contrast to this. 

 Carlo Ratti – Turin
is one of the most influential 
thinkers regarding future cities. 

 Mirjam Wählen – Mallorca
The photographer explored 
Mallorca in the new B-Class. 

 Iris Mydlach – Bremen
The author met Friedemann Karig 
at the Mercedes-Benz plant.

Despite his professorship at the 
Massachusetts Institute of 
Technology’s Senseable City 
Lab and his work as a designer, 
Carlo Ratti took the time to 
work on a piece for us on his 
favourite topic: how we will live 
in the city of the future.

For this issue, our authors and photographers 
travelled to Bremen, Mallorca, Melbourne and – 
through imagination – to the city of the future 

The author told Iris Mydlach 
why the EQC is one of  
the few cars he would like  
to drive, and what e-mobility 
has to do with the spirit  
of adventure – the theme of  
his new novel. 

1 Turin, 2 Mallorca, 3 Bremen, 
4 Melbourne, 5 Rio de Janeiro
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 Fight for Peace (FFP) – Rio de 
Janeiro In Brazil, young people 
learn about strength by boxing

The FFP programme wants to 
prevent violence in the 
community. Through boxing, 
martial arts and training, 
participants strengthen their 
confidence and ability to 
resolve conflicts peacefully. 

In Australia, Ériver Hijano 
accompanied charismatic  
top chef Shane Delia on  
a road trip along the coast  
near Melbourne. The vehicle  
of choice: the new CLS.  
A dream team  

 Ériver Hijano – Melbourne
The photographer travelled to his 
adopted home of Australia for us.

Mercedes-Benz is one of  
the founding partners  
of the Laureus Sport for  
Good Foundation.

It was founded in 2000 and is 
the most important social 
initiative of the Mercedes-Benz 
brand. Via worldwide sports 
projects, the foundation 
supports socially disadvan-
taged children and young 
people, helping them 
strengthen their values, 
confidence and personal 
abilities. They are challenged 
to take responsibility, which 
helps them draw on their  
own abilities to make a better 
life for themselves.

Mercedes Mercedes-Benz8
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 LOVE MAKES TWO HEARTS ONE.
“This is not a ring, it is one of the world’s most beautiful declarations of love. For you, they are 
the fi nest diamonds – for me, they are moments of happiness. For you, it is the highest form of the 
goldsmith’s artistry – for me, it is the most beautiful declaration of love that exists.”

The spinning Wellendorff ring LOVE’S DUET – the most vibrant ring.

Available at the fi nest jewellers and at your Wellendorff Boutiques in: Berlin • Düsseldorf • Frankfurt
Mainz • Stuttgart • Munich • Luxembourg • Vienna • Hong Kong • Beijing • Tokyo • San Francisco. 
Contact your Wellendorff expert at +49 7231 - 28 40 128 or experte@wellendorff.com • www.wellendorff.com.

SCAN ME.
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For 40 years, the G-Class  
has continually evolved while 

staying true to its nature. This 
is not your average off-road 

vehicle. To prove its impressive 
 capabilities, the model demon-

strated a unique stunt: on  
the 101-metre-high wall of 

 Argentina’s Punta Negra Dam,  
it defied gravity. The off-roader, 

which tips the scales at  
over two tonnes, travelled 

practically horizontally along  
the side of the dam wall. 

Watch the breath taking video 
of the stunt here:  

mbmag.me/puntanegra

The moment
Goodbye, gravity!

Mercedes Mercedes-Benz12
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A tense time: when shooting  
at the Punta Negra Dam, everything 
had to be just right. 
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Ashley Crowder started Vntana in 
2012. The company’s headquarters  
is situated in Los Angeles on  
Silicon Beach - the buzzing centre  
of the local start-up scene also  
home to the streaming service 
Hulu and the innovative cosmetic 
label The Honest Company.

 vntana.com

With her start-up, Vntana, Ashley 
Crowder works on blending the 
virtual with the real – by using 
hologram technology, a powerful 
tool that will enrich our lives 

Mrs Crowder, what does hologram tech-
nology enable us to do and experience 
that has not been possible before?
The Vntana hardware device enables us to 
project digital images into the real world so 
everyone in the room can see and interact 
with digital objects, or through wearable aug-
mented reality devices like mobile phones, 
or glasses like the HoloLens or Magic Leap.  
The ability to project the digital into the 
tactile world will become part of our daily 
lives. I believe we are just scratching the 
surface of what is possible with hologram 
technology. Ultimately, our goal is to let peo-
ple create their own experiences. I think we 
will see some really interesting and wild 
things soon.
How can companies profit from the 
technology?

By using our technology a company could 
display their whole product range in every 
store without the need for physical products, 
saving on inventory costs while engaging 
more consumers. Everything is tracked 
through Vntana’s platform to quantify 
engagement and measure conversion. Num-
ber of users, name, email, age, gender and 
even the sentiment can be tracked through 
facial recognition, which is valuable when 
consumers are evaluating products. The 
technology for example knows if you’re hap-
pier looking at a gold ring or a silver ring. 
You have already worked on a project 
with Mercedes-Benz and Roger Federer …
Yes, instead of meeting Roger Federer 
in person, we created an interactive 
hologram for his fans. So, they could 
“play” with him. They even got a video  
from their match, which they could post on 
social media. 
Also, you have said hologram technology  
can be useful in education. How? 
Recently we created the hologram of a 
human heart that one could move and turn 
around in front of you for educational pur-
poses. We also work with pharmaceutical 
companies to explain in an interactive way 
how drugs work in the organs. With the 
holo gram technology you retain 40 to 60 per 
cent more information than if you would just 
read a book or watch a video. 
Would you say the technology is on the 
verge of breaking through?
With holograms and also with augmented 
reality I like to compare the current situ-
ation to when the internet first started. In 
the beginning it was expensive and difficult 
to create a website for companies or for pri-
vate purposes. Then WordPress and Weebly 
came along and made it easy. That is what 
we at Vntana are aiming for. Companies can 
use our platform to create engaging experi-
ences while also tracking data to measure 
conversion. Just like every company needs 
a website today, everyone will need a mixed 
reality experience to engage consumers in 
the near future.

Water sports  
with 1,600 hp
The eleventh boat from the 
Mercedes-AMG and Cigarette  
Racing collaboration is inspired  
by the current Mercedes-AMG  
GT 63 S 4-door Coupé and sets 
new standards for performance 
and design with its robust, 
 lightweight carbon-fibre parts. 

 mbmag.me/amgboot
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Pole  
Position

Model 
Mercedes-AMG GT 63 
S 4-door Coupé

Fuel consumption (l/100 km)*
Urban areas: 15.2 
Extra-urban areas: 8.9 
Combined: 11.3
CO2 emissions 
combined (g/km)*: 257

* Notes on measurement
procedures can be found on page 10.
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Products to make your Mallorca road trip  
even more sensational  

1 Bluetooth speaker, €249: the perfect sound for your break on the beach marshallheadphones.com 
2 Fountain pen, €20: write a letter instead of a text message kaweco-pen.com/en 3 Smart telescope, €3,100: explore the  

night sky with digital support vaonis.com 4 Shirt, €110: embrace the nonchalance of island life and flaunt it woodwood.com  
5 Powered by AMG, €29.90: while driving, enjoy the world’s first distilled, alcohol-free spirit seedlipdrinks.com  

6 Bag with your initials, €880: unique accessories for a unique travel experience verytroubledchild.com

1

3

4

5 6

Read about our visit to the  
island’s most exciting start-ups  
from page 72.

2
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I R E L A N D

Killarney

Caherdaniel179
Kilometres of rugged, wild, 

romantic terrain – a trip  
round the Iveragh Peninsula  

in Ireland

Ring of Kerry, Ireland

The road 
to happiness

 Cruising 
Wishes come true: the Wishing Bridge is located on a winding road through rocky mountain scenery. 
w3w.co/migrants.thankfully.brie

what3words is a simple navigation 
system with which you can pinpoint 
any place in the world using just 
three words. (See page 10 for more 
information.)

 Hiking
In the vast wilderness of Killarney 
National Park, you will find three 
lakes and Ireland’s oldest oak forest.
w3w.co/foil.confusing.gloomy

 Lookout
Ladies View: the park’s most 
celebrated lookout point with views 
over the upper lake. With a bit of 
luck, you might find a bagpipe player 
playing for you on the plateau.
w3w.co/benign.class.
predecessors

 Accommodation
Experience a night straight out of 
Queen Victoria’s times: the 5-star 
Park Hotel in Kenmare will pamper 
you in an old-fashioned setting. 
Close by: the ancient burial ground 
of the Druid’s Circle 
w3w.co/shorts.utopia.elegance

 Pubs  
The Fertha Bar in Cahersiveen: a pub 
with a long family tradition. Enjoy 
live music and a Guinness at the bar.
w3w.co/foreground.necklaces.
breastbone

Ireland’s Iveragh Peninsula is this tour’s setting. From Killarney,  
you go from village to village, bend to bend along the rocky coastline.  
Drive clockwise, and you will always have the sea on your side! 
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 17 – 25 August 2019
Singapore Night Festival

At the end of August,  
the booming Asian city  
will light up the skies.

 nightfestival.sg

 8 – 16 June 2019
MercedesCup Stuttgart
This high-profile tennis 

tournament draws world stars to 
Stuttgart. Last year, Roger 

Federer celebrated a masterful 
victory over Milos Raonic.

 mercedescup.de/en

 13 July 2019
New York City E-Prix

Mercedes’ first year in Formula E: 
the race series goes right 

through the heart of great cities 
such as New York.

 fiaformulae.com

 11 – 13 September 2019
me Convention

This year, Mercedes-Benz is 
inviting masterminds and 

visionaries to meet in Frankfurt 
during the IAA, one of the 

world’s biggest motor shows.
 me-convention.com

Glamour, enthusiasm, intelligence: 
these events will give your summer a lift 

 until 8 September 2019
Thierry Mugler: Couturissime
Female empowerment: the Montreal Museum of Fine Arts is  
devoting an exhibition to the cult brand Thierry Mugler. Visitors  
will be taken on a journey back through time to the 1980s  
and 1990s, the era of the supermodels.  mbam.qc.ca/en/

 11 July 2019 –  
5 January 2020
Ólafur Elíasson: 
In real life 
London marvels:  
a survey of the 
Icelandic-Danish 
artist’s most  
spectacular work.

 tate.org.uk

 12 June 2019
Van Morrison

The Northern Irish musician will 
be giving a concert at the 

Mercedes-Benz Arena in Berlin for 
the first time ever. His new album, 

The Prophet Speaks, is a sym- 
biosis of consummate folk music 
and the lyric poet’s unique voice. 

 mercedes-benz-arena-berlin.
de/en/

 4 – 6 July 2019
Global Summit of Women

This year, the forum for women 
and business will be taking place 

in Basel. This conference has 
been promoting gender equality 

for 29 years.  
 globewomen.org

 12 – 15 September 2019
OmbakBali 

The surfer-film and -documen-
tary festival celebrates that 

riding-the-waves feeling in one  
of the world’s most stunning 

surfing destinations. 
 ombakbalifestival.com

Dates The Mercedes
experience
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Alondra de la Parra in 
a contemplative mood 
before her Mozart 
concert in Salzburg

Imagine



A MOMENT OF SILENCE

The conductor Alondra  
de la Parra praises the 
soothing power of orches-
tral music – especially  
in our age of technology.  
We met her in Salzburg  
during the Mozart Week

TEXT: HENDRIK LAKEBERG
PHOTOS: STEFAN ARMBRUSTER
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F or Alondra de la Parra, conducting at this 
year’s Mozartwoche in Salzburg was per
sonal. Not only because it is a triumph for 
every conductor to be invited to one of the 

most important gatherings for classical music in 
the world, but because the prestigious event 
sparked her ambitions to start a musical career 
in the first place. Born in New York, raised in 
Mexico and nowadays moving globally between 
continents, de la Parra has become one of the  
most prolific conductors in the world by culti
vating her extraordinary talents and by believ
ing in music as a powerful force in the world – 
one that is able to change our lives. Like it once 
did hers. 

Mrs. de la Parra, isn’t it always remarkable 
to witness ideas turn into reality – like 
when an orchestra turns notes into sound? 
Ideas can change the way we think and feel. 
How does that happen through music?
Music, especially concert and orchestral music, 
offers a beautiful opportunity for reflection and 
silence, to listen. You have a hundred people 
creating music using their arms, their fingers, 
their breath, singing, using only their bodies as 
resources. There is a purity of human connection 
that is extraordinary.
Was this the reason you wanted to make 
music the centre of your life?
I have always loved the sound of classical music. 
To hear it played has always been the most excit
ing thing for me – even as a young girl. 
Was there an early moment in which you 
experienced the power music can have? 
When I was starting to play the piano, my par
ents were going through a separation. My piano 
teacher was sort of a grandmother figure to me. I 
developed a love for the piano and music because 
I felt everything could change in my life, but 
Mozart and his music would always stay with me 
if I wanted it to. My love for music is a relation
ship that I can rely on.
You started your own orchestra with 23. 
That seems like a bold move. 
At that age you don’t know fear. Because of this 
attitude I thought there has to be an orchestra 
that plays music from the Latin American coun
tries. I just gave myself a task and went through 
a lot of trouble for it …
How so?
Well, imagine starting an orchestra, a nonprofit 
organisation, raising money, hiring musicians, 
doing marketing. All of that felt to me like an 

enormous mountain that I had to climb. But I 
had really good friends to help me do it and it 
turned into an amazing journey. We toured the 
world, we recorded two records that sold pretty 
well. We also launched an international composi
tion competition for Latin American composers, 
and we started an education programme in the 
Bronx, in New York. For me this was a perfect 
school because I did everything. 
Did that come naturally to you? 
It did. Very early on my father said to me: “You 
should be a conductor!” Already in school I was 
always organising everything. 
This year you have been conducting at the 
Mozart Week in Salzburg for the first time. 
It is one of the most important events for 
classical music in the world – what made 
participating personally memorable espe-
cially for you? 
Twenty years ago in Mexico my father unex
pectedly said: “I’m taking you to the Salzburg 
 Festival.” He had sensed how much music meant 
to me. I really loved to play the piano, the cello. 
And I already wanted to become a conductor. But 
when I saw the production by Carlus Padrissa 
and his group La Fura dels Baus with my father 
in the famous venue Felsenreitschule during the 
Salzburg Festival, it changed my life. I said to my 
father: “I want to do something exactly like that, 
with people like that. I want to be on stage.” I 
went back to Mexico and I bought DVDs of the 
concert and brought them to my friends and kept 
watching them. It didn’t let go of me. 
And this year, they approached you to play 
at the Felsenreitschule.
Isn’t that incredible? Twenty years later Rolando 
Villazon invites me as a conductor to the location 
that hosted an event that changed my life. That is 
stunning enough. But when it was revealed only 
shortly before our first meeting that I would be 
working with exactly the team that performed  
20 years ago, that was a dream come true. 
You have praised the music of Mozart  
often. What a coincidence that when you 
saw the piece with your father you were  
the same age then that Mozart was when 
he wrote it: 17. 
Absolutely. But those were very different 17s …
(laughs) Mozart already was a genius and got 
commissions to compose pieces like Thamos,  
the one I was conducting at the Mozart Week. 
The stage design by La Fura dels Baus 
looked spectacular. Historic but at the same 
time appealingly futuristic. There were 

ALONDRA  
DE LA PARRA – 
CONDUCTOR

Her performances 
are lauded as vibrant 
and spellbinding. Her 
passion for music has 
taken the mother of two 
children from Mexico, 
where she grew up, to 
concert halls all over 
the world - without 
forgetting where she 
came from. As Cultural 
Ambassador of Mexico 
she has been sup-
porting Latin American 
music and composers 
since she founded the 
Philharmonic Orchestra 
of the Americas in 2004, 
when she was 23. In 
addition to conducting 
in New York, Paris and 
Berlin, she currently 
is the music director 
of the Queensland 
Symphony Orchestra in 
Australia. In fall 2019, 
Alondra de la Parra will 
be conducting another 
Mozart opera. This time 
at the Staatsoper unter 
den Linden, Berlin, she 
chose one of the most 
famous Mozart pieces 
of all: The Magic Flute. 
alondradelaparra.com

Before the magic begins: 
intense discussions 
and final preparations

Mercedes21June 2019

https://alondradelaparra.com/en/


Mercedes Mercedes-Benz22



 
Time for reflection: for  
Alondra de la Parra 
music can be a won- 
der  ful opportunity  
to get away from the  
daily routine.



THE MOZART WEEK

Wolfgang Amadeus 
Mozart is considered by 
many, including Alondra 
de la Parra, to be one 
of the greatest geniuses 
ever to have lived. The 
Mozart Week festival 
held in the great com-
poser’s home town is a 
celebration of his legacy.
The central venue for  
this festival of classical 
music is the Festspiel-
haus, situated on the 
slopes of the Mönchs-
berg mountain. Its 
Felsenreitschule theatre 
offers a spectacular 
backdrop for elaborate 
productions such as 
Thamos - the piece 
conducted by de la Parra 
and produced by the 
Spanish theatrical group 
La Fura dels Baus.  
mozarteum.at/
en/mozart-week

 
Let’s go! Alondra de la 
Parra is full of energy 
and loves Mozart dearly.

On the way: the conduc-
tor in the tunnels leading 
up to the stage of the 
famous Felsenreitschule

More about the 
Mercedes-Maybach 
S-Class can be 
found on page 70.

also musical interludes that were played by 
computers. How did you feel about that?
As long as they never play when we play and 
Mozart’s music doesn’t get touched, it was fine 
by me. As a conductor I see it as my job to be 
the defender of the composer. When something 
is already perfect – leave it like it is! And since 
the electronic sounds were so different from the 
orchestras, it gave a really nice contrast. 
Did you feel their futuristic sound fits to the 
music of Mozart? It is generally optimistic 
and playful.  
In a way, yes. But our version of Thamos also 
shows a future in which we have become slaves 
of our phones and computers. I find it important 
to talk about these topics. And Mozart would 
have liked the unconventional way we are doing 
that, I am sure. He was experimenting and he 
was always trying to overcome his boundaries. 
He was one of the greatest geniuses that ever 
lived. And to listen to and fully experience his 
music in concert can be a luxury nowadays. The 
instruments are played live and in the moment 

you are there. Like I mentioned before: music 
can be a wonderful opportunity, not only to get 
away from our daily routine but also to get away 
from all the electronics surrounding us. Because 
of that the concert hall has now become an even 
more important place in the world and in peo
ple’s lives than before.
How do you deal with the stress that 
technology can cause? Do you sometimes 
intentionally switch off your phone?
I am not very good at that. But for this year it is 
one of my goals to learn to be able to disconnect 
more because I am always connected. Sometimes 
that’s making me upset.
Is playing an instrument a way to distract? 
I dedicate my life to music and my two kids, but I 
sometimes play for myself on a calm night when 
they are asleep. Those are beautiful moments.

Our editor Hendrik Lakeberg lives  
in Berlin, a city Alondra de la Parra  
is very fond of. Mozart, he says, is best 
when played in Salzburg, of course.
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The vehicles of the new product and technology brand EQ are  
currently being built in Bremen. We visit the people assembling  
a new era in mobility. Adrenaline kick guaranteed

TEXT: DAVID LÜTKE
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The historic 
marketplace  
in Bremen –  
and the glow  
of a new era



 
The light room shows 
up the smallest 
imprecisions. Even the 
molecular paint density 
is examined.

 
Almost done:  
masters of their trade 
finish the interior. 

 
A clever integration 
into the production 
line enables  
the construction of 
the EQC.

 
Dr Markus  
Keicher manages the 
plant in Bremen. 
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Inner values:  
a cutaway diagram  
of an EQC 

A Mercedes-Benz starts clocking up the miles 
even during production. The progress route 
around the expansive Mercedes-Benz plant in 
Bremen is impressive: models in various stages 

of completion glide through the halls along long rails. 
Individual plant buildings are connected by transparent 
bridges. These guide the different models onto the  
next stage of completion. Lately, the EQC has been on 
that journey.

The EQC is the first Mercedes-Benz from the EQ 
product and technology brand. All-electric, powerful, 
elegant and sporty – a vehicle of uncompromising 
 quality, just as you would expect from the brand with 
the star. And at the same time, a car that heralds the 
dawn of a new era in mobility – no engine noise, no 
local emissions. 

A new era
Dr Markus Keicher recalls the exact moment the first 
EQC rolled off the production line: “It was amazing,” he 
says. “You could feel the tension and anticipation –  

everyone had high expectations.” Keicher has been 
 managing the Bremen plant since September 2018, and 
will continue to see other models through to completion, 
including the C-Class, E-Class, GLC and the GLC F-Cell. 
The plant produces all types of drive systems, from 
 classic combustion engines and hybrids to fuel cells and 
electric motors.  

It is not just state-of-the-art machinery and a sophis-
ticated production line that are required to make that 
happen: the future of mobility is also being built by 
humans. “The employees make all the difference,” 
emphasises Keicher. More than 12,500 people are 
employed at the Bremen plant. “We all share a pioneer-
ing spirit and passion for our craft,” he adds. “We are 
like a family,” his colleague Julia Wendrodt from quality 
management asserts. 

Hall 9, line 50-2. Florian Schwarze greets us with a 
warm hello as we meet him at his workstation. Schwarze 
is team leader of the assembly line – and like the EQC, 
he is from Bremen. A towering figure of a man, Schwarze 
understood the significance of the first EQC rolling 

Electric drive module

Lithium-ion battery

Charger

Electric drive module

GLC F-CELL 
Combined hydrogen 
consumption: 
0.34 kg/100 km, 
combined CO2 
emissions: 0 g/km, 
weighted electrical 
consumption: 
13.7 kWh/100 km 

Figures for fuel 
consumption, electrical 
consumption and CO2 
emissions are provisional 
and were determined by  
the technical service for  
the certification process  
in accordance with the 
WLTP test method and 
correlated into NEDC 
figures. The EC type-approval  
and a certificate of 
conformity with official 
figures are not yet available. 
Differences between the 
stated figures and the 
official figures are possible.
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HOTEL & SPA

CHASA MONTANA ««««S
The Relais & Châteaux Chasa Montana is located in the heart of Samnaun, which 
offers a 200km cycling and hiking paradise. As well as two á la carte restaurants, 
guests can enjoy culinary specialities as part of the luxury half-board paired with 
over 1,000 different wines from all over the world. The Montana Spa (1,500m2) 
offers the finest wellness experience with Roman baths, seven saunas, three 
relaxation zones, outdoor saline pool, grotto with whirlpool, exclusive women’s 
sauna area,  fitness centre and beauty and massage centre with exclusive 
products from Sisley, Ligne St. Barth and Fuhlendorf. The duty-free ZEGG.ch 
offers a comprehensive range of top brands and you can fill up your Mercedes 
duty-free! 
NEW in summer 2019: free e-bike during your summer stay from 07.06 to 
20.10.2019 - 3 days from CHF 310 p.p. in a double room with breakfast

HOTEL SCHNEEBERG **** 
RESORT & SPA
Family Kruselburger
Maiern 22
39040 Ridnaun
South Tirol, ITALY
T +39 0472 656232
info@schneeberg.it
www.schneeberg.it

A suitcase full of adventure
On the way home from the Hotel Schneeberg Family Resort & Spa in the 
Ridnauntal Valley in South Tyrol, our little guests’ suitcases are packed with 
adventures organised by Anton the mountain hare: on the adventure playground, 
on the giant trampoline, on the water slide at the Acquapark Bergiland, on pedalos 
on the lake, on pony rides, at the miniclub and at the spa with a chocolate oil 
massage. Parents definitely won’t be bored,even if the Schneeberg is located in 
a gloriously peaceful valley. Direct from the hotel, there are peaks to be tackled 
on foot, by bike or e-bike. Climbing, paragliding, rafting, riding and minigolf are 
popular activities. Afterwards, it’s time to relax in the 8,000m2 wellness oasis, 
looking down into the Ridnauntal Valley from the panoramic event sauna and 
feeling those muscles relax in the panoramic infinity and saline pools at 35°C.

HOTEL

SCHNEEBERG ««««

CHASA MONTANA ****S

HOTEL & SPA
ZEGG Hotels AG
Dorfstraße 30
7563 Samnaun-Engadin
SWITZERLAND
T +41 (0) 81 8619000
info@hotelchasamontana.ch
www.hotelchasamontana.ch
CHE103862369

off the production line from the outset. “I thought:  
this is a historic moment.” 

A thrilling driving experience
He is obviously proud to have worked on this pioneering 
vehicle for the Daimler AG. Together with his team, he 
takes care of one of the key interfaces in the production 
process: the “marriage”, whereby major vehicle compo-
nents are intricately connected. This is always a celebra-
tory moment during the production process, as “after  
the marriage ceremony we can all say: ‘It’s a car now’,” 
explains Schwarze’s colleague Martin Haupt. 

And with the EQC, they have the good fortune of 
being able to experience that moment twice, the second 
time being when the heart of the vehicle is added. “After 
connecting the body and chassis, a second marriage 
takes place when the battery is installed.” With an elec-
tric motor on both the front and rear axles, the vehical 
guarantees locally emissions-free driving pleasure and 
an impressive battery range. According to the prelimi-
nary results of the New European Driving Cycle (NEDC), 

the battery range is about 450 kilometres. “Last week, I 
had the opportunity to test-drive the EQC,” says Martin 
Haupt. He talks enthusiastically about the driving 
 experience, praising the quiet drive system and lauding 
the powerful torque. 

And the design is striking, too, not least for the 
 tranquillity this car brings to cities: clear lines,  
precise details and an innovative interior characterise  
the EQC. “The design, combined with the driving  
experience, makes this vehicle one of a kind,” says 
Haupt, beaming.

Workers in white gloves wait in anticipation at the 
end of the production line. Every detail is carefully 
examined one more time. The quality of the seals is 
ensured by a large rain simulator. Then the EQC rolls 
through a door emblazoned with the words “From 
Bremen into the world”, into daylight for the very first 
time. The first all-electric Mercedes-Benz from the new 
EQ brand accelerates into the steep curve of the plant’s 
own test track. The final stress test is passed – the future 
is ready to go.

“It was amazing. You could feel the tension and anticipation throughout 
the plant – everyone had high expectations”

As well as in Bremen,  
the EQC is also being 
built in Beijing for the 
local market in China. 
Worldwide, the EQC is 
the first offering  
from EQ, Daimler’s 
new product and 
technology brand.  
EQ offers a compre-
hensive electromobility 
ecosystem consisting 
of products, services, 
technologies and 
innovations. 
mbmag.me/
mercedes-eq

Dr Markus Keicher, head of production and site manager  
at the Mercedes-Benz plant in Bremen

#switchtoEQ: more  
on the EQC in Bremen 
from page 32

Model 
Mercedes-Benz EQC 
400 4Matic

Combined electric 
energy consumption  
(kWh/100 km)*:
20.8 – 19.7
Combined CO2 
emissions (g/km)*:
0

* Electric energy 
consumption and range have 
been determined on the 
basis of Regulation (EC) No. 
692/2008. Electric energy 
consumption and range 
depend on the vehicle 
configuration.  
For more information on  
the measurement 
procedure, please see  
page 10.
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#switchtoEQ: 
Mercedes-Benz  
is launching the 
future with EQ.

INTERVIEW: IRIS MYDLACH

Journalist, presenter, novelist: Friedemann Karig seeks out stories 
that move the world. The 37-year-old is particularly fond of one theme:  
how the product and technology brand EQ is currently ushering in  
a new era of mobility. For example at an EQ Insights event in Bremen
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Mr Karig, in your debut novel, 
Dschungel (Jungle), a young 
man goes in search of a friend 
who has disappeared while 
travelling through Cambodia.  
It is an adventure story that 
deals with the issue of friend-
ship, but also considers 
tourism and sustainable travel. 
But how does this connect to 
your interest in mobility?
I have been obsessed with this 
topic for a while now and even 
worked as a futurologist in the past. 
That always sounds so crazy, but it 
is actually an incredibly simple 
role: all you have to do is create  
an impact assessment from exist-
ing data. When I was working in 
this field, the European Union  
was focusing at the time on the 
“20-20-20” targets, one of which 
was to have 20 million electric cars 

T ension hangs in the air of the 
customer service centre at 
the Mercedes-Benz plant in 
Bremen: just a few seconds 

ago, an EQC rolled into the theatre- 
sized room. It is no secret that  
the first electrically powered 
Mercedes-Benz – from the new EQ 
product and technology brand –  
is manufactured in Bremen, but 
what does it sound like? What does 
it feel like? The passenger door 
opens and Friedemann Karig steps 
out. The journalist, writer and pre-
senter is here to lead a discussion 
on electro-mobility. But before it all 
gets started, he beams at the audi-
ence. We will hear more about why 
later in our interview, but for now, 
we will just say it was the acceler-
ation. It is almost unbelievable in 
the EQC, he says. Then he relaxes, 
sits back and awaits our questions. 

on German roads by 2020. But 
even then, we were asking our-
selves how we would want to live 
and commute in the world of 
tomorrow. Under what conditions, 
and at what price? 
It would be lovely if it  
were something we didn’t  
have to worry about.
But we would only be hurting our 
future selves if we weren’t con-
cerned about it. Let’s take tourism 
as an example. In a straightforward 
sense, it has a primarily negative 
impact on the environment. Anyone 
looking at the oceans today, the 
beaches, the CO2 pollution levels – 
all of this is caused by tourists. And 
all the backpackers who think they 
are “alternative” and “ecological” 
are the ones who are foreshadow- 
ing change. In whichever remote, 
untouched spot you happen to 

Model 
Mercedes-Benz EQC 
400 4Matic

Combined electric 
energy consumption 
(kWh/100 km)*:
20.8 –19.7
CO2 emissions 
combined (g/km)*:
0

* Electric energy consumption 
and range have been 
determined on the basis of 
Regulation (EC) No. 692/2008. 
Electric energy consumption 
and range depend on the 
vehicle configuration. 
Information on the 
measurement procedure  
on page 10

P
H

O
TO

S
 D

A
IM

LE
R

 A
G

, 
PR

Mercedes Mercedes-Benz34



The launch event for  
the new product and 
technology brand that is 
the Mercedes-Benz EQ 
was graced by a partic u - 
lar star: in addition to  
the talk with Friedemann 
Karig, on the second day 
those who were inter- 
ested could attend a 
live-stream presentation 
of the EQC via the online 
platform Whisbi and ask 
questions on the chat 
forum. A first – and with 
almost a thousand 
participants, it was a 
complete success. 

EQ INSIGHTS

Sustainable storytelling: 
Friedemann Karig  
is excited about the 
acceleration in the EQC.

An adventure story about 
friendship: Friedemann 
Karig’s novel Dschungel 
(Jungle), published by 
Ullstein in Germany

notice three backpacks lined up in 
a nice, neat row, you know it is 
quite likely that mass tourism will 
soon conquer this region.
This novel tells the tale of  
two men’s friendship from 
childhood. The chapters 
alternate between memories 
and the present day. It is a 
rather unusual narrative 
structure. What made you  
take this approach?
I had a look at current trends. This 
flashback structure is popular in 
modern series from Netflix and 
Amazon; they are the pioneers of 
new storytelling. I was particularly 
impressed with Lost, which was 
first broadcast in 2004. An aero-
plane crashes on a desert island 
and the survivors start to make 
their lives there, but each charac-
ter’s backstory is revealed through 
flashbacks. Why was this particu-
lar person on this plane? What 
brought them there? This is as 
simple as it is ingenious. It may 
strike some that there is a touch of 
the megalomaniac about this but 
today’s writer cannot measure 
him- or herself against other nov-
els. The new measure is against 
the latest Netflix series. What is 
not quite so easy to swallow is how 
disillusioning book sales are in 
comparison. 
The numbers quite clearly 
speak in Netflix’s favour.
But the novel is still the best form 
of media in the world. When a 
story works the way it is supposed 
to work, it has a much more pow-
erful effect on the reader than tel-
evision series or films could ever 
hope for. Media experts call books 
a “lean-in” medium. You don’t just 
sit there and let it wash over you; 
you take an active part in the  
story itself. How amazing is that?  
I love that feeling of total immer-
sion. I read quite a lot. I have usu-
ally got two or three books going 
at the same time, but I wouldn’t 
have it any other way. And my 

The history of mobility is under-
going a sea change and I consider 
myself to be one of the e-mobility 
optimists. Of course, there are 
doubters among my friends. But  
I know that mankind learns  
from history. From role models. 
From pioneers. I’m positive that, 
one day, our children and our 
 children’s children will look back 
on this era of combustion engines 
and ask us: How did you manage 
back then? Maybe you can compare 
it to pain. Think of the operations 
that were performed without 
anaesthesia. But since then, we 
have learned how to tame and con-
quer most kinds of pain. This gives 
me hope that we will also be able 
to tame and conquer emissions and 
traffic noise.
The EQC will be on the market 
in autumn. You have already 
driven it. How does it feel?
All I can say is that it’s been a long 
time since I’ve wanted to own a car. 
And I think this is because, on 
some level, I’d be proud to own it. 
It plays to my vanity of being a pro-
gressive person when people stop 
me to ask: Are you happy with it? 
To be the one who does, not the one 
who just talks about it. Electro- 
mobility is part of a new revolution. 
Exactly that is the new status 
 symbol. My first ride in the EQC, 
experiencing its acceleration over 
the first few metres, that was an 
incredible physical experience. You 
could even take it to a metaphysical 
level and say that when you’re driv-
ing, you can feel that something 
significant is happening. Some-
thing sustainable, maybe even 
beautiful. At least that’s how I feel. 
Others will say how cool that it 
accelerates from 0-100 in 5.1 sec-
onds. Which I think is perfectly 
good reasoning. 

standard is to always make the 
reader want to spend more time 
immersed in my novel than in  
a television series. 
Nevertheless, writers repeat-
edly question their craft. 
Especially when our lives 
change so frequently with the 
invention and introduction of 
so many new forms of stimuli:  
130 years ago, which is 
arguably when the modern 
literary era emerged, it came 
hand in hand with Einstein’s 
Theory of Relativity and  
Max Planck’s Quantum Theory. 
Sigmund Freud was writing 
about the unconscious.  
Gottlieb Daimler founded the 
Daimler Motors Corporation. 
The car was born. So how  
is this being reflected in the 
developments of today?

Further information about the versatile 
journalist, including information about 
his new podcast series, can be found at: 

 friedemannkarig.de

You can feel what’s  
new when you’re driving: 
Karig moderated  
a talk about e-mobility  
in Bremen.
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The joys of sharing

Home, work, cars – the trend towards sharing rather 
than owning is on the rise. The sharing economy turns 
a basic human instinct into a megatrend

TEXT: HENDRIK LAKEBERG

The sharing principle: part I
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We don’t have 
rational reasons for 
sharing – we share 
because we enjoy it. 

The joys of sharing



T hese days, it’s cooler to share than to own things, 
and it’s Generation Y that is really embracing the 
trend: thirty-or-so-year-olds are sharing food, out-
fits and apartments on sharing platforms; they 

are streaming instead of buying DVDs; so using car shar-
ing services makes sense to them. I share, therefore I 
am. That means co-working rather than a static work-
place, Instagram rather than photo albums, Facebook 
rather than diaries. 

Millennials are celebrating sharing like no other gen-
eration before them, as if they invented it – though they 
didn’t. Sharing is an age-old, basic human instinct.  
Apart from historically being essential to survival, shar-
ing also kept communities together. The principle of 
sharing has long been established as a tried-and-tested 
method of doing business, too, creating an ‘economy of 
mutual favours’ in which goods and services are 
exchanged without money changing hands. 

Rational economic theories often fail to fully hit the 
mark when they try to explain it, as we have seen time 
and time again that people are not in fact rational ‘homo 
economicus’. Many experiments have shown that 
humans are not selfish by nature. We invite friends over 
to eat, lend out power tools and books, raincoats and 
scarves. It’s in our genes, and we are often only too 
happy to part with our personal belongings and lend 
them to a group of trusted friends – whether or not we 
receive anything in return.

Economic reasons
It is nonetheless worth exploring why the sharing 
 economy is booming. While altruism certainly plays  
a role, the main motivator here is financial: many 
 people are using the sharing economy to earn some 
extra cash, for example by temporarily renting out their 
apartment. Users, in turn, are staying in these 

 
The Rent the Runway 
platform offers  
clothes to rent rather 
than to buy.
renttherunway.com

 
Streaming is the 
future, buying CDs  
is history. Now  
it’s easier to share 
music with friends. 
tidal.com

apartments because they are cheaper than hotels and 
they often offer a more personal touch. A survey con-
ducted by the auditing firm PricewaterhouseCoopers 
underlined this, finding that profitability is one of the 
main reasons for success.

Maximum flexibility
In fact, the primary driver for the renaissance of sharing 
is the radically fast pace of life. We book city breaks to 
Paris, Lisbon or Bangkok within minutes. We increas-
ingly prefer to be self-employed rather than salaried. 
What does the future hold for our personal and profes-
sional lives? Maximum flexibility will be a necessity. At 
work, in our relationships, and even in terms of con-
sumption. Permanent ownership, and the obligations that 
come with it, may hinder such flexibility. 

The growing interest in sharing private belongings 
is also being fuelled by social media platforms such as 
Facebook, Twitter and Instagram, not to mention eBay, 
the online auction site. Friends and acquaintances no 
longer just consist of our family, neighbours and col-
leagues, as these days we share our personal lives with 
complete strangers. The distances between people are 
continually shrinking, and the willingness to pass on 
personal belongings is ever greater. This mechanism 
works even better when we have rating systems that 
tell us how much we can trust our new buyers, partners 
and sellers.

The sharing economy model is now infiltrating all 
sectors, and at a rapid rate of growth. Take the platform 
Airbnb, for example. In just a few years it has become 
the world’s biggest accommodation agency, without ever 
having owned a single hotel bed. 

And now even the automotive industry is entering the 
sharing economy on a significant scale. The ParkNow 
platform – one of five new joint ventures from Daimler AG 
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Hendrik Lakeberg is an avid supporter of  
the sharing economy and keen user of services 
such as car2go. Renting his apartment out on 
Airbnb, though, has not yet been an option for  
the editor-in-chief of this magazine. 

 
Co-working  
spaces: providers like  
WeWork have turned 
co-working into a 
business model.
wework.com

Sharing is key to the 
future of urban 
mobility.
your-now.com

and BMW – allows users to share free parking spaces 
with others, while Share Now, another such venture, 
combines the successful car2go and DriveNow car shar-
ing services under one umbrella. Furthermore, alongside 
creating attractive vehicles such as the new electric  
SUV EQC, Daimler AG also has EQ, its new product and 
technology brand which is reliant on sharing as part of 
its business strategy from the outset: “Mobility on 
demand is becoming an extremely exciting domain, 
including as a supplement to vehicle ownership,” 
explains Jörg Heinermann, head of marketing and sales 
at EQ. “Imagine owning a Mercedes-Benz in Hamburg, 
and making lease payments for it that also include a 
subscription for car2go mobility in every European cap-
ital, for example – so you can always be mobile even 
when you fly abroad.”

Codes, chips and connectivity
New technology and digital solutions are providing addi-
tional momentum. Bookings via apps or portals are quick 
and easy to make. Standard car keys are being replaced 
by codes, chips and special connectivity boxes. Billing is 
transparent and automatic. Sharing economy services fit 
seamlessly within everyday life. 

Plus, digitisation has turned the world into a global 
village in which products can easily be used for an 
arranged period of time, just as families and neighbours 
used to make arrangements in the past. And now, as 
people meet in digital forums rather than in real market-
places, there are customised services emerging that are 
only made possible by digitisation. 

Visionary mobility
The sharing economy is by no means a cure-all  
remedy, as many of us will still want to own our own 
Mercedes-Benz. After all, sharing can also be annoying –  

if the car sharing vehicle has not been left in a clean 
condition, for example. But the sharing economy does 
bring people together. It facilitates the everyday life of 
many urbanites, offers freedom, promises sustainability, 
and gives us the opportunity to enjoy having something 
special in our possession.  

We have experienced the power of the sharing econ-
omy in changing industries, and that power is increas-
ingly being used to change mobility. As cities continue 
to become more and more populated, space and freedom 
are becoming precious commodities, as is evident when 
endlessly searching for a parking space or being stuck 
in congestion on the way to work. Car sharing is a sus-
tainable way to ease traffic in cities.

New sense of freedom
Heinermann goes one step further by underlining this 
fact: “What we are really selling is not just outstanding 
vehicles, but the opportunity to experience unlimited 
personal mobility. Philosophically speaking, we are sell-
ing freedom. Personal freedom. That was the revolution 
that Carl Benz started in 1886, with the first automobile.” 
In future, the aim will be to pave the way for seamless, 
personal mobility, which could feel as liberating as the 
automobile did when it replaced high-maintenance 
horses as a means of transport. This future will see pri-
vate vehicles transformed into customised personal 
space, offering real luxury – even more than they do 
today – with a multitude of options for mobility on 
demand, wherever necessary. 

Model 
Mercedes-Benz EQC 
400 4Matic

Combined electric 
energy consumption 
(kWh/100 km)*:
20.8 – 19.7
Combined CO2 
emissions (g/km)*:
0

* Electric energy 
consumption and range  
have been determined on the 
basis of Regulation (EC)  
No. 692/2008. Electric 
energy consumption and 
range depend on the vehicle 
configuration. 
For more information on  
the measurement procedure, 
please see page 10.
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With almost four million customers, car2go is proving critical in 
 developing new mobility. One user’s experiment in Chongqing 
 demonstrates why car sharing is so successful that the Daimler AG  
has started Share Now, a joint venture with rival BMW 

TEXT: JÖRG HEUER  PHOTOS: GEORGI GRANCHAROV

The sharing principle: part II

Hop in, please!
Mercedes Mercedes-Benz40



More than 30 million people  
live in Chongqing. Restaurant 
owner Yifei benefits from  
car sharing’s flexibility.



Restaurant owner Yifei uses the app  
to search for the nearest smart car.
 

Chongqing is one of the most 
populous metropolitan regions in  
the world.

Y ifei (32) has been married eight 
years and has one daughter. He 
runs two small restaurants in 
Chongqing, one of the biggest met-

ropolitan regions in the world. Home to over 
30 million people, the gigantic central China 
city on the Yangtze River is also one of the 
biggest consumers of new motor vehicles. 
“Demand here is so high that vehicle regis-
tration offices can no longer keep up with 
the number of registration plates to be 
printed,” says Yifei. As you might expect, 
traffic levels in the booming business 
metropolis are similarly high. 

Yifei’s name is actually Yi Chibiao: Yi is 
his surname, Chibiao his first name. “My 
friends just call me Yifei,” he says, smiling. 
We are going to spend the whole day 
together, from early morning until late 
evening, as Yifei hopes to find out if car shar-
ing will improve his everyday life. His family 
owns a small car, but it’s mainly used by his 
wife: “She drives our daughter to and from 
school every day, takes her to her sports club 
and to see her friends.” A second car is not 
an option for the young family, but it would 
make Yifei more mobile and flexible, “for 

bringing fruit, vegetables and spices from 
the market to my restaurant,” he explains. 
“To drive to the supermarket. For impromptu 
meetings with friends or business partners 
who aren’t within walking distance – in a 
city like Chongqing, that is not uncommon 
at all.” Which is why he has downloaded the 
car sharing app from car2share, a joint ven-
ture of Daimler AG in Chongqing, onto his 
phone. The app already has over 200,000 
registered users. 

Remarkable success 
The service, called car2go in the rest of the 
world, has made car sharing an integral part 
of Daimler AG’s service offering since 2010. 
It currently has over four million members 
worldwide in 25 inner-city locations: every 
couple of seconds, someone in the world 
rents a car through car2go or car2share. In 
areas where car2go is established, it is inte-
gral to the cityscape and the everyday 
mobile lives of residents. 

The service has been a remarkable suc-
cess, and has enabled Daimler AG to tap into 
a new business segment that marks a rising 
trend, especially in major cities: the 

Five visions for the future of urban mobility:  
the BMW and Daimler joint ventures

SHARE NOW
Share  Now combines 
car2go and BMW’s Drive- 
  Now mobility services.  
Share Now will have an 
expanded vehicle fleet, 
extended market coverage 
and more models availa-
ble. DriveNow and car2go 
will remain in place for the 
time being. 

REACH NOW
Reach Now apps will offer  
a range of options for get-
ting from A to B, allowing 
users to book and pay 
directly for public transport 
as well as various other 
mobility options, such as 
car sharing, ride hailing and 
bike rental.

FREE NOW
Customers can order taxis, 
private chauf feurs with 
rental vehicles, and state-
of-the-art e-scooters, all at 
the tap of a finger. Free 
Now is one of the largest 
ride hailing services in 
Europe and Latin America, 
already serving 21 million 
customers.

PARK NOW
The digital parking service 
offers the best parking solu-
tions at a glance, allowing 
users to reserve parking 
places and manage times. 
It enables ticketless entry 
and exit to multi-storey car 
parks, as well as automatic 
cashless payment of park-
ing fees.

CHARGE NOW
Charge Now is a key con-
tributor to the mobility shift 
towards zero-emission driv-
ing. Private customers and 
businesses worldwide ben-
ef it  from cross-border 
access to one of the world’s 
largest and fastest-growing 
public charging networks.
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SMART GOES  
FULLY ELECTRIC

smart EQ fortwo and 
smart EQ forfour are 
already making the 
crossover to electromo-
bility more attractive 
than ever before. Both 
models combine the 
familiar agility of a 
smart car with locally 
emissions-free driving – 
the perfect combination 
for urban mobility.

Model
smart EQ fortwo

CO2 emissions 
combined (g/km)*:  
0  
Combined electric 
energy consumption 
(kWh/100 km)*:  
20.1 –12.9

Model
smart EQ forfour

CO2 emissions 
combined (g/km)*:  
0  
Combined electric 
energy consumption 
(kWh/100 km)*:  
20.8 –15.0

* Information on the 
measurement procedure on 
page 10
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sharing economy (see also p. 36 of our “The 
sharing principle”). The underlying concept 
is that goods like cars are no longer owned by 
a single user, but rather shared. Users benefit 
financially, as a privately owned car incurs 
expense even while it is not being driven. 
They also benefit from the associated reduc-
tion in stress, as car sharing eliminates the 
headaches of finding a parking space and car 
maintenance. What’s more, in cities like 
Chongqing – not to mention Paris and Milan, 
both car2go locations – cars are polluting the 
environment. Survey results show that car2go 
displaces private vehicles that would other-
wise be on the road, thereby relieving two key 
city pressures: parking and CO2 emissions.

High traffic volumes in major cities 
require three out of four inhabitants to 
spend more than 90 minutes a day commut-
ing, even over short distances. And the prob-
lem will only worsen as more and more 
people move to the city. Experts estimate 
that by 2050, two-thirds of the world’s pop-
ulation will be living in an urban environ-
ment. This fact alone means that services 
like car2go will be necessary to avoid the 
megacities of the future collapsing from the 

pressure of road traffic alone. Other valuable 
tools are developments such as the new 
‘ready to’ services from smart. smart ‘ready 
to share’ facilitates private car sharing 
between friends, family and colleagues, for 
example. The newly integrated payment 
function, so far only available in Germany, 
even enables users to set up their own pri-
vate car sharing system.

Stronger together
Sharing resources and expertise is becoming 
increasingly important, particularly at a 
commercial level. The five joint ventures that 
Daimler AG has set up with BMW in the last 
year combine the ambitions of both compa-
nies to identify innovative solutions for the 
future of urban mobility. This partnership 
highlights that the capability to offer smart 
solutions for urban mobility is now such an 
overriding priority that major rivals are com-
ing together. It also underscores how attrac-
tive it has become to collaborate instead of 
compete, while still strengthening individual 
brand influence. 

Of course, customers benefit most: the 
more that car sharing platforms like 

30%
increase in car2go customers 
every year 

The Mercedes me magazine app: 
mbmag.me/ios 
mbmag.me/android

Sustainable ecosystem: the joint venture projects in detail
The five joint ventures encompass mobility services and providers in which Daimler AG and BMW already have a stake. By pooling resources and investing more 
than a billion euros, a new global player has instantly entered the growth market of urban mobility. your-now.com

 

Every 1–2
seconds a car2go 
is booked
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Yifei shopping  
at the market.  
“The smart is small, 
but it does what it 
needs to,” he says.
 

Yifei visits a temple  
on the far side of the 
city with car2share. 

MercedesJune 2019 45



P
H

O
TO

S
 D

A
IM

LE
R

 A
G

 (
3)

ready to share means you can  
also share your smart privately. 
 

Simple and convenient:  
Yifei gets to grips with car2share. 

car2go, car2share and the other sharing and 
mobility services offered by the joint ven-
tures intertwine (see overview on p. 44), the 
more seamless the everyday mobile lives of 
customers become, and thus, the greater 
their quality of life. 

Share Now is the name of the joint ven-
ture that will combine the BMW and Daimler 
car sharing platforms. “Together with  
our partners, we are building a mobility 
 ecosystem like no other,” explains CEO 
 Olivier  Reppert.

Experts also believe that car sharing will 
support an electro mobility breakthrough. 
This is a reasonable outlook, given that car 
sharing vehicle journeys rarely amount to 
more than five kilometres, so there’s no 
issue with battery charge. Electric vehicles’ 
dynamic acceleration also makes them ideal 
for urban transport, not to mention how they 
cut CO2 emissions and reduce city noise 
thanks to a barely audible drive system. 

From 2020, smart plans to switch its fleet 
over to all-electric vehicles. In the US, 
 Canada and Norway, the changeover has 
happened already, in 2017. Because a large 
part of the car2go fleet consists of smart 

cars, more and more customers are reaping 
the benefits of electro mobility in their 
 everyday lives.

Yifei feels more free
Meanwhile, it’s afternoon in Chongqing, and 
Yifei is already smitten with car2share. He 
uses the app to locate a nearby smart car; he 
walks there, hops in, and drives to a market  
ten kilometres away to shop for his restau-
rants. He fills the boot with melons, poultry 
and a stack of serviettes. 

“The smart is small, but it does what it 
needs to,” he says, delighted. After a quick 
stop at the office, he visits his business part-
ner in another part of the city. He is finally 
mobile. His final thoughts? “I feel more free. 
I’ve really got used to using the service now, 
especially for picking up provisions,” he 
says, before he and the car disappear into 
Chongqing’s sea of lights. 

Jörg Heuer was fascinated by the 
vibrant metropolis of Chongqing.  
He will not soon forget his day  
there – and not only because of  
the food in Yifei’s restaurant.

 90
minutes it takes for most 
city-dwellers to get to work in 
the morning 

SMART READY TO SERVICES

The brand smart develops innovative solutions to ease urban mobility.  
“In major cities in particular, people are looking for an environmentally friendly 
mode of transport that prioritises a sense of community, and a strong neigh-
bourhood based on mutual respect and the willingness to share,” says Katrin 
Adt, head of smart. smart ready to services respond to this need. Use the 
ready to share app to share your smart car with friends and family – without 
even having to hand over the keys. Authorised users can locate, unlock and 

park your car in a prearranged spot, using just a smartphone. A payment 
function that is initially only available in Germany makes it possible to set a 
per-minute price for using your smart car, and makes it easy to handle billing 
via app. Alongside ready to share, the ‘ready to drop’ service is also available, 
turning your smart car into your personal parcel box; and then there is  
‘ready to park’, which makes it possible to search for parking places by app. 
Interested? Find out more at: mbmag.me/readyto

 15
the number of private  
vehicles in Berlin that one 
car2go replaces
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HOW WILL 
WE LIVE
IN THE 
FUTURE? 

REPORTS: HENDRIK LAKEBERG

More and more people are moving to cities. What will make these places worth living in 
 tomorrow? And what role does technology play? Answers from Dr Frank Ruff and  
Prof. Dr Marianne Reeb from the Daimler innovation department Pioneering Next  
and Carlo Ratti, director of the Senseable City Lab at MIT in Boston
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Connectivity and 
sensor technology 
will ensure that  
we live in harmony 
with the city.
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Dr Frank Ruff and the Pioneering Next 
 department at Daimler AG analyse social and 
technological trends, and develop innovation 
projects for mobility in the cities of the future.  
It is a thrilling task because the view of the  
future is more exciting now than it has ever been. 

 daimler.com/innovation/next/en

The road to the future is not straight but takes many turns – and 
cannot be travelled at a constant pace. We have to accept that if we 
want to be able to make comprehensive predictions about living in 
the city of tomorrow. There are countries, places and population 
groups that are very open to innovation and can adapt quickly to 
change. Others take a little longer. This is down to human nature. 

From fast-growing megacities and metropolitan areas to highly 
developed cities in Germany, we aim to take these various paces into 
account. We use the results of our research to derive hypotheses that 
form the basis of our work and often inspire the projects that we 
implement – both at Pioneering Next and with engineers from other 
departments within Daimler AG. 

It is very important to us that our hypotheses are not just useful 
for the future, but are also ideas capable of inspiring people. They 
need to have an emotive quality to them, ideally rousing the desire 
for people to want to live in this future and help shape it. To achieve 
this, we have visualised scenarios that show how we imagine city 
life to look in 2038. These detailed images aim to inspire our design-
ers, engineers and product managers, helping to influence the future 
generation of products.

So what characterises our vision of the city of the future? My 
colleague Dr Marianne Reeb has identified four points that we think 
are realistic and worthy aims:

 eWe want a healthy city. A city that cultivates greenery and where 
water flows. That appeals to what we have learnt throughout our 
evolution: we want to put down roots wherever there is water. Green 
spaces also improve the air quality and represent unspoilt nature. 

 e The city of the future will be active. Movement is good for our 
health and has a positive effect on the healthcare system. The city 
centres will not just be dominated by cars, therefore, but also by bikes 
and pedestrians, as they are today. 

 e Spaces for working and living will not necessarily be separate. In 
the mixed-use cities of the future, there won’t be any centres that 
are completely dead at night because nobody lives there. Shops, 
cultural activities and restaurants will ensure a lively environment 
where we feel relaxed. 

 e The urban landscape will be flexible, with streets, cycle lanes and 
footpaths blending together. However, even public spaces will not 
just fulfil a specific purpose – they will be able to be adapted flexibly 
to people’s needs. 

The city in harmony
Using the 2038 image of Stuttgart’s Marienplatz, Dr Reeb explains 
our vision in detail on the following pages. She shows that many 
cities will not look so very different in 20 years’ time than they do 
today. We envision a world that looks familiar at first glance – but 
which works differently. This will be made possible by increased 
connectivity and sensor technology. By the end of 2018, there were 
already approximately 11 billion networked objects and this number 
is set to more than double in the next two years. By 2038, this will 
have a decisive effect on our cities because streets, buildings, pedes-
trians, cyclists, buses, trains and cars will be continually connected 
and directed as if by magic to work in harmony. This will give us the 
freedom to shape urban life even more closely in line with our 
vision – and not just in terms of mobility. 

How do we want to live in the future? Daimler’s Pioneering Next  
department researches this topic under the direction of Dr Frank Ruff.  
In Mercedes me magazine, Ruff and his colleague Prof. Dr Marianne Reeb  
describe a future we can all look forward to. Because, in spite of the  
dizzying pace of technological progress, humans will be the driving force 
behind the city of tomorrow – even more so than today
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The Pioneering Next 
department develops 
positive visions  
of the future.

1

2

3
4

STUTTGART’S MARIENPLATZ IN 2038

Located in the centre of one of Germany’s largest cities, Marienplatz is a vivid  
and convincing example of how to develop an active urban space. Renovation in 
2003 made this district into one of Stuttgart’s hubs for families and young 
 creatives. What was previously a mere junction for public transportation is 
 characterised today by the restaurants and cafes that liven up the area and give 

it its distinct atmosphere. This positive development offers a window to the future  
by demonstrating how a location such as Marienplatz, anchored in the heart  
of city, doesn’t need to be rebuilt, only reimagined - which is exactly what  
Prof. Dr Marianne Reeb does on the next page. The image above offers an exclu-
sive glimpse of her vision.P
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Scenario 1 
We assume that all cars in the city of the future will be able to drive 
autonomously and will be networked with the environment. Roads 
and buildings alike will be equipped with sensors to help perceive 
the environment. The city of the future will be an adaptive system 
and will be able to make predictions. This will enable illuminated 
signals on the road to show cyclists the safest route, for example, and 
autonomous cars to communicate with other road users with the aid 
of light signals. It will also mean that it is possible for transport 
routes to be used by all forms of transport together. There will no 
longer need to be any clear separations between footpaths, cycle 
paths or roads. This will then open up the possibility of designing 
urban space more flexibly than is presently the case.

We will also use our autonomous vehicles more flexibly, too. We can 
decide whether we want to work in them, watch films in them or sleep 
in them. Whether we use it on our own or in groups, mobility on 
demand will shape our daily lives. I will call the vehicle that I need.

Scenario 2 
There is an elevated railway in Stuttgart – a very old and popular 
form of transport that cannot travel very far but is part of the city’s 
folklore. We will address the concept of the elevated railway in this 
scenario and install it more comprehensively within the city. Seam-
less transitions between different forms of transport will become 
ever more important in the future. This is of key importance to the 
future of our cities. Roads will continue to be highly significant to 
mobility in the city of the future. 

We do not believe that transport will become increasingly aerial 
because increased air traffic does not, in our view, improve our qual-
ity of life. The elevated railway is a notable exception to this theory. 

Prof. Dr Marianne Reeb develops scenarios 
on behalf of Daimler AG to increase her 
colleagues’ enthusiasm for the city of 
tomorrow. One question that she particularly 
likes to hear after her presentations is: What 
should I do to make your vision a reality?

 daimler.com/innovation/next/en

We can also see various kinds of cars on the illustration, which we 
call pods. They will be able to act ever more independently thanks 
to artificial intelligence. How we wish to use our time while we are 
being transported from A to B is up to us. 

Scenario 3
We all want a green and active city that enables us to move around 
freely. This illustration is one good example of that. Children climb 
on a climbing frame. People are playing sport on the grass and a man 
is zooming past on a scooter at the bottom of the picture. 

You can also see various little service robots, which will take on 
different functions in the city of the future and which will be fully 
integrated into the urban landscape. A child is buying an ice cream 
from one, while another cleans a playground. There will probably 
also be robots to deliver our dry cleaning. In most cases, however, 
unlike in sci-fi films, they will not look like people, but will provide 
intelligent services. We are already starting to see this more and 
more in our real lives. In Copenhagen, there is an app for cyclists 
that can precisely calculate which route they should take. After all, 
traffic jams for cyclists are already an everyday occurrence there and 
in Amsterdam.

Scenario 4
One major task of the city of the future will be to use the scarce 
amount of space available in the most efficient way. We can see a 
pop-up store here that sells picture frames, a bus where you can 
receive coaching but is also available for various uses and which can 
be booked as required. And yes, we will still be reading newspapers 
in the future. We believe that the digital world will result in a desire 
for tactile experiences. Take the resurgence of vinyl records, for exam-
ple. Generally speaking, the trend towards individualisation that we 
are currently experiencing will become even more prominent. 

Even if technology develops in a fast and disruptive way, human 
behaviour does not change at the same speed. Technology must  
adapt to our requirements and not the other way around. Because, 
despite the fast pace of change, humans will still be the driving  
force in the city of the future. Even more so than it does today, techno- 
logy will be tailored to our individual requirements – including  
when driving. 

How will we live and commute in the city of the furture? The fact that 
roads, cycle paths and footpaths will no longer be separate is just  
one response from Prof. Dr Marianne Reeb. She develops scenarios on 
behalf of Pioneering Next that inspire Daimler engineers to shape  
the mobility of the future
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Scenario 1 
Cars in the city will 
drive autonomously. 
Roads and paths  
will therefore become 
more flexible in  
terms of use.

Scenario 2 
The seamless 
dovetailing of modes 
of transport will  
be vital in the city  
of the future. 

Scenario 3 
Marienplatz 2038: 
plenty of green spaces 
and opportunities  
to get active 

Scenario 4 
Newspapers and 
bric-a-brac stalls:  
the digital world  
will increase  
people’s longing for  
tangible objects.
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When we speculate about the city of the future, we too often focus 
on technologies and their potential. With the “senseable city” concept, 
which I am currently researching at MIT in Boston and which runs 
through all of my work, I deliberately emphasise the human aspect. 
The word “senseable” refers to digital technology that acts and reacts 
sensitively. The human quality of empathy dominates. This sounds 
more abstract than it actually is: networking and sensors mean that 
technology is permeating our daily lives to a greater and greater 
extent – and therefore also daily life in our cities. From our fridges 
and roads to our cars, there will soon hardly be any devices left that 
are not connected to the internet. 

The senseable city bundles the social advantages of this network-
ing and takes them one step further. The interplay of sensors, artifi-
cial intelligence and comprehensive networking could result in a city 
that is able to register the needs of its citizens and to react in a 
seamless and almost human way. Of course, the world hasn’t pro-
gressed this far yet but we are on track towards achieving a fully 
networked city, which gives us the opportunity to set the right course 
for the future. 

Making realistic predictions about the future is difficult. On 
December 1st, 1900, the Boston Globe wrote a long article about life 
in the year 2000. The author imagined moving sidewalks and air-
ships, which never materialised. But they couldn’t imagine the 

Internet or car sharing, for example. The philosopher Karl Popper 
once wrote that the future will depend on the decisions we will all 
make together. However, let’s take a look ahead using mobility as an 
example: The cities of this century will be defined by new types of 
mobility that are currently under development. The focal point is on 
autonomous driving. We assume that this will improve road safety, 
reduce tailbacks and give all of us the opportunity to use the journey 
time as we wish. The transition to the driverless city will only be 
achievable, though, with careful deliberation.

There is the problem of safety, for example: lots of people know 
what it means for a virus to cause a computer to crash. Governments 
and industries have to have the tools to be able to react to such attacks 
immediately. Assuming there were a solution to this problem and we 
were able to protect transport from cyber attacks, something else 
comes to mind: if we significantly reduce the costs for travelling in 
autonomous cars, people will avoid taking public transport. The num-
ber of cars in the streets would be growing. The result would be more 
traffic jams and we would be confronted with precisely the situation 
that autonomous driving was supposed to resolve. There are also other 
challenges on the path towards the autonomous transport of the 
future. For me, the main issue here is: How can we prevent great ideas 
from having a negative impact?

Most of the responsibility for this will lie with the politicians. But 
also car manufacturers like Daimler AG will play a major role in 
shaping the city of the future. Overall the outcome will depend on 
our collective choices. For this we have to be allowed to make mis-
takes. To try things out, fail and start again. And to integrate the 
people in the decision-making processes for all innovations. Only 
with these feedback loops will innovations mature and become  
“senseable” - i.e. with the perfect balance of sense(ing) and sensibil-
ity. Since the ultimate goal would always be to empowering people 
to live in the cities they wish for and love.

Carlo Ratti heads the Senseable City Lab at  
the Massachusetts Institute of Technology, which 
designs technology that has human behaviour.  
As a partner with CRA-Carlo Ratti Associati,  
the engineer and architect develops concrete 
projects that have been shown at the Biennale  
in Venice and at the MoMA, New York.

 www.carloratti.com

What will make the city of the future liveable? Designer and architect  
Carlo Ratti believes in the harmonious interplay of humans, technology  
and architecture. With his design studio in Turin and professorship at  
the Massachusetts Institute of Technology, he actively works on finding  
the relevant solutions. He writes for me magazine about the challenges 
associated with this – after all, the digital world does not just bring with it 
plenty of opportunities, but also risks  
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Carlo Ratti’s 
concept of the 
senseable city is 
based on sensitive 
technology.
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Nice
swing

Mercedes-Benz is a major golf sponsor both in Germany and abroad, and with good reason. 
The biggest events of the summer and a plea for the green sport

TEXT: INA BRZOSKA
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M any legendary quotes can be attrib-
uted to celebrities describing the 
appeal of golf. Take Samuel L. Jack-
son, for example, who told the news-

paper FAZ: “Golf is like life itself. You will never 
be perfect, but you can keep improving.” Or Jack 
Lemmon, who once quipped: “If you think it’s 
hard to meet new people, try picking up the 
wrong golf ball.”

Golfers are a special breed. This was true as 
early as the late 19th century, when small, elite 
circles spent summers cultivating the sport on 
courses in places like Bad Homburg and Baden-
Baden, Germany. Until 1970, golf remained a 
highly exclusive sport. It has since advanced to 
become a lifestyle, with over 600,000 passionate 
putters in Germany today. 

And with good reason: golf is healthy. It 
demands one’s full concentration, both physi  -
cally and mentally. Sports medics emphasise the 
complexity of movement required to send a small 
ball sailing hundreds of metres and try to put it 
in a hole only slightly bigger than the ball itself. 
Indeed, they say it’s one of the most complex 
movements the human body can make. Twisting 
your torso in a fluid, controlled way while simul-
taneously shifting your weight from one foot to 
the other trains your coordination. It works your 
muscles, tendons, ligaments and spine. Then 
there’s the fact that golfers cover roughly eight 
kilometres per round on foot in the fresh air – 
without a caddy.

Lush green: golfers 
traverse kilometres of 
fairway in the fresh air.



Melodrama and company
But there’s much more to the sport. According to 
journalist Grantland Rice, golf is only 20 per cent 
swing and technique; the rest is philosophy, 
humour, tragedy, romance, melodrama, company, 
camaraderie and stubbornness. 

However, strict golfer etiquette also promotes 
virtues like fairness, consideration and courtesy. 
Rice claims that 18-hole match play will tell you 
more about your opponent than 19 years of 
 working together at the same desk. And not infre-
quently negotiations are conducted on the lush 
green or important decisions are made. That golf 
is suitable is also because the sport has a relax-
ing effect and at the same time requires the high-
est concentration.

Sustainable golf
Mercedes-Benz has thus with good reason got 
involved and is helping move the sport forward 
with brand ambassadors like golf legends 
 Bernhard Langer, Jon Rahm, Rickie Fowler and 
Inbee Park.

This year promises no fewer than three excit-
ing golf events in Germany: the MercedesTrophy,  
the Mercedes-Benz After Work Golf Cup and  
the Mercedes-Benz After Work Golf Cup Plus. 
The MercedesTrophy is an international series 
of exclusive, invitational golf tournaments at the 
highest level. A total of 12 tournaments will be 
held in Germany. Sixty-thousand players from 
60 different countries will compete in the 

 MercedesTrophy around the world, with the win-
ners from each of the regional events descending 
upon Stuttgart, Germany from 30 September 
2019 for the world championship. 

The Mercedes-Benz After Work Golf Cup is 
Germany’s biggest nine-hole tournament series; 
around 3,100 open tournaments are held every 
year under the name AWGC. It acknowledges that 
time has become an ever more valuable commod-
ity, and allows golfers to better balance their 
home and work lives and their hobbies. The 
series has its own website and Facebook page, 
and hands out a total of more than 350,000 euros 
in award money. Mercedes-Benz has been the 
title sponsor of the event since 2012. The AWGC 
attracts primarily younger golfers.

The Mercedes-Benz After Work Golf Cup Plus 
was held for the first time in 2018. The semi-open, 
nine-hole tournament series is a continuation and 
direct successor of the Mercedes-Benz Club 
 Tournaments, which were initiated in 1996.  
AWGC Plus underscores Mercedes-Benz’s leader-
ship role in nine-hole golf, and also appeals to a 
rather younger  audience. The B-Class Putting 
Challenge, where customers will stand to win 
their own B-Class, is sure to be one unique high-
light of the 2019 series.

As golf legend Bernhard Langer put it: “It was 
something special the first time, it was some-
thing special the eleventh time and it will still be 
something special in 20 years.” So, with that 
said: good luck on the links! 

Hard training:  
a golf ball can fly 
over 250 metres 
down the fairway.

Dates
AWGC Plus Final: 
26–29 September 2019 
Schwerin, Germany

MercedesTrophy: 
World Final
30 September– 
6 October 2019  
Stuttgart, Germany

More information  
and events at: 
awgc.de
facebook.com/
mbawgc
mercedes-benz.de/golf P

H
O

TO
S

 D
A

IM
LE

R
 A

G
, 

P.
 5

6/
57

 G
ET

TY
 I

M
A

G
ES

Mercedes Mercedes-Benz58

https://www.awgc.de/
https://www.facebook.com/MBAWGC/
https://www.mercedes-benz.de//passengercars/the-brand/mercedes-benz-golf.html


P
H

O
TO

 É
R

IV
ER

 H
IJ

A
N

O

The new generation of the iconic Mercedes-Benz CLS strikes a stylish pose

60 – CLS
68 – CLA/CLA Shooting Brake
70 – Maybach S-Class
72 – The new B-Class

The car pages in the
Mercedes me magazine

Better living, 
finer driving!
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Inviting: the water 
in Port Phillip Bay

Laid-back living: 
Shane Delia takes in 
the view of the city.

CLS



Model for success 
Shane Delia is a star in Melbourne. Today the chef can 

count making the Australian metropolis one of the world’s 
best places to live as one of his many achievements

TEXT: PATRICK WITTE  PHOTOS: ÉRIVER HIJANO
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Shane Delia before  
the Melbourne skyline

Mercedes me. 
Simple. Intelligent.  
And made for you.

Stay up to date with 
your Mercedes-Benz 
and everything else 
relevant, including 
petrol prices and empty 
parking spaces. 
Mercedes me gives you 
digital access to your 
Mercedes-Benz, your 
services and more via 
your smartphone, 
computer or your car’s 
MBUX – get 12 months 
free when purchasing a 
new Mercedes-Benz 
with MBUX (the new intui- 
tive, adaptive and voice- 
controlled multimedia 
operating system). 
Customers in the EU 
can now also enjoy 
enhanced listening 
thanks to the music 
streaming service Tidal. 
For more information 
about this comprehen-
sive offer, visit:

www.mercedes.me
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T he glass towers of the Melbourne skyline fade 
from the rear-view mirror. Shane Delia is driving 
south. His destination: the Mornington peninsula, 
a natural paradise on the coast at Port Phillip Bay, 

close to the centre of the bustling Australian metropolis. 
When the long evenings in the kitchen of his flagship 
restaurant Maha get to be too much and his stress  
levels hit the roof, this picturesque peninsula is a great 
place to unwind.

Incidentally, it is one of the reasons  Melbourne was 
chosen as one of the best places to live in the world eight 
times in a row, from 2011 to 2018. The global liveability 
index published in The Economist magazine considers 
more than just the quality of life in the city centre; local 
relaxation spots also play a role. And they are obvious: 
on softly rolling hills, Pinot Noir and Chardonnay grapes 

ripen in the sunshine, koalas and kangaroos play in the 
shadows of the mighty eucalyptus trees, and waves break 
gently across the white sand beaches. 

All of this is perfectly situated less than a 50-minute 
drive from Melbourne itself. But you could say it’s taken 
Shane Delia half his life to get here. “When I was a kid, 
our trips were always to the other side of the bay,”  
he says, where the “working-class folk” (as he puts it) 
used to go. 

But today he is a star: top chef, TV presenter and 
brand ambassador for Mercedes-Benz Australia, he is 
familiar and famous all across the southern Australian 
state of Victoria, the capital of which is, of course, 
 Melbourne. This is the city that gave him his success and 
has become the gourmet capital of Australia. And with 
no little help from Delia himself. 

Culinary artist:  
Shane Delia in his 
restaurant Maha 

    
Sporty and elegant: 
the stylish interior of 
the CLS

  
Shadow play: 
eucalyptus trees  
on the way  
to Mornington
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Sunny view: scenic 
impressions of  
Port Phillip Bay

  
The Polperro Winery, 
situated on gently 
rolling hills

The top chef 
celebrates his  
wedding anniversaries 
among the vineyards.

 
Athletic:  
the silhouette  
of the CLS 

Born to Maltese immigrants and raised in Deer Park  
(a working-class suburb in northern Melbourne), Delia 
was not an easy pupil. He often found himself in heated 
conflict with teachers and classmates alike. But love for 
his parents and the understanding of what they gave up 
to settle in a new country is what pushed Shane through.

“My family sacrificed so much to give me the oppor-
tunities I have had,” Delia says. “I can’t relax now that 
things are looking positive. If my day isn’t fully booked 
with meetings, I feel like I’m not doing something right.” 
This is why he always turns up at his restaurant Maha 
on Bond Street early in the morning and doesn’t leave 
until late at night.

Situated in Melbourne’s finance district, Delia and  
his team have been creating culinary masterpieces for 
over 10 years. His kitchen combines Middle Eastern 

specialties with local produce, like Australian squid, 
octopus and scallops with Lebanese couscous, or chemen 
cured kingfish with Urfa biber and preserved lemon.  
He has dreams of expanding into Europe, Asia and the 
Middle East.

Impressive views
Many of Delia’s famous friends live in Mornington.  
He knows the winding back roads and coastal paths here 
like the back of his hand. His gaze moves from the road 
ahead to the turquoise water of the bay, reminiscent of 
the Caribbean even here in Australia. The tarmac is 
sprinkled with patches of sunlight that filter through the 
dense foliage on the eucalyptus-lined avenues. Regard-
less of how often Delia visits Mornington, he never fails 
to be impressed by its sights. 
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Model 
Mercedes-Benz CLS 
350

Fuel consumption 
(l/100 km)*

 Urban areas: 
9.4-9.31 

 Extra-urban areas: 
5.7-5.61 

 Combined: 7.1-6.91 
CO2 emissions 
combined (g/km)*:

 162-1581

Colour:
 obsidian black 

Gearbox:
 automatic

Cylinder arrangement/ 
number:

 R4
Engine size (cc): 

 1,991
Nominal capacity  
(kW in rpm): 

 220 at 5,800 
to 6,100
Top speed: 

 250 km/h
Acceleration 
0-100 km/h: 

 6.0 s
Efficiency class:

 C

1 Values vary according to 
wheel/tyre combination.

* Notes on measurement
procedures can be found on 
page 10.

THE PERFECT PARTNER FOR MORE THAN JUST A ROAD TRIP: THE NEW CLS

In 2003, Mercedes-Benz created a new vehicle segment with the 
CLS; one that, for the first time, combined the elegance and dyna-
mism of a coupé with the comfort and functionality of a saloon. In 
other words: a design icon where beauty is more than just skin 
deep. This third generation of CLS brings Mercedes-Benz closer to 
the charisma and character of the pioneer: with its extravagant 
beltline, contoured windows and low roofline, the new model is 
made of pure CLS genes. These genes are also evident in the 

dynamic driving features that have come to be expected of the 
four-door coupé. But this latest generation of the sporty CLS also 
has a more comfortable side. Optional features such as the Air Body 
Control suspension, Energizing comfort control and an intelligent 
infotainment system make the CLS the perfect partner for everyday 
use. Or a road trip like this around the bay of Port Phillip.

 mercedes-benz.com/cls
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Here, in the vineyards of the Polperro Winery, is where 
Delia celebrates his wedding anniversaries with Leba-
nese wife, Maha, who has become his most fervent sup-
porter and without whom he may never have had the 
career he does. Here they can wander peacefully through 
the vineyards, accompanied only by the murmur of the 
wind in the trees instead of the paparazzi that have 
become a part of Delia’s life of fame. 

 
Alien environments
Even though Delia has been plunged into the world of glitz 
and glamour, he still never feels quite at home there. “Fam-
ily is everything for me,” he affirms. He didn’t name his 
restaurant after his wife for no reason. Without a doubt it 
was the TV programme Spice Journey – which has since 
been distributed to and broadcast in over 150 countries 
and catapulted him to national fame in Australia – that 
cemented his pragmatism. He spent months learning the 
recipes of the Druze in remote Lebanese villages, cooking 
with grandmothers in Cappadocia and uncovering the 
secrets of Persian cookery in Iran. “We spent entire weeks 
immersed in a completely alien world. I learned not only 
how fragile I felt in these environments, but also how the 
challenges I faced helped me grow.” 

Since then Arab cuisine has become an integral part 
of him. “Cooking conveys emotions,” he says. “My menus 
tell stories.” And their own as well, you’d be  forgiven for 
thinking. While he talks, the sea glistens in the back-
ground. His T-shirt sleeves reveal glimpses of his tattoos. 
“Strength in hospitality” has pride of place on his arm, 
under which are the names of his wife and two children: 
his ingredients for a happy life. 

 Mercedes me
The Mercedes me 
store in Melbourne 
does more than  
sell cars: it holds 
talks and events, 
and has the best 
coffee in town.

 w3w.co/city.
empty.soon

 Polperro Winery
As well as sophis- 
ticated wines, the 
vineyard also offers 
overnight stays  
and a restaurant.

 w3w.co/ 
long.suggested.
unblinking

 The beaches  
of Mornington 
Less than an hour 
away from 
Melbourne are 
some of Australia’s 
most beautiful 
sandy beaches.  

 w3w.co/
bandstand.gush.
receive

 Maha
“Cooking conveys 
emotions,” Shane 
Delia explained. 
You can taste that 
straight away  
in his restaurant. 

 w3w.co/wiped.
fuel.estate

Tips

M E L B O U R N E

Frankston

Mornington

Geelong

Werribee

Port Phillip

AUSTRALIA

The Mercedes me 
magazine app: 
mbmag.me/ios 
mbmag.me/android

what3words is a simple navigation system that enables you to precisely find any given place anywhere on Earth with just three words. 
Further information can be found on w3w.co

Melbourne
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Shane Delia  
tells stories with  
his menus.



Intelligence can be so attractive: the CLA 
Coupé and the CLA Shooting Brake com-
bine eye-catching design with cutting-edge 
technology. With its long, stretched bonnet, 
forward-tilted front end – also known as a 
“shark nose” – and athletic shoulders, the 
four-door CLA Coupé is the embodiment of 
sporty, puristic design. The characteristic 
front end of the five-door Shooting Brake 
flows into a powerfully built, dynamic rear 

that gives no hint of the spacious storage 
compartment inside. The onlooker imme-
diately recognises that the CLA Shooting 
Brake and the CLA Coupé have the same 
design icon status as the models that 
preceded them.

The exclusive ambience of the interior 
builds seamlessly on the modern exterior: 
the centrepiece is the avant-garde instru-
ment panel with widescreen display. The 

Design
duo
TEXT: MARCO ARELLANO GOMES 
PHOTOS: DAIMLER AG

The new CLA  
upholds its  
predecessor’s  status 
as a design icon. 

  
The ambient lighting 
effectively highlights 
salient features.

  
View of the 
 avant-garde 
instrument panel
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Mercedes me. 
Simple. Intelligent. 
And made for you.
Stay in the loop with 
information about your 
Mercedes-Benz and 
everything that goes 
with it, e.g. fuel prices 
and free parking 
spaces. Mercedes me 
gives you access to 
your Mercedes-Benz, 
your services and 
much more by smart- 
phone, computer or 
your vehicle’s MBUX. 
Get this service  
free for 12 months 
when you buy a new 
Mercedes-Benz with 
MBUX (the new, 
intuitive, adaptive, 
voice-controlled 
multimedia operating 
system). What’s  
more, customers in 
the EU can now enjoy 
high-quality audio from 
the music streaming 
service Tidal. More 
about this extensive 
range of services at: 
www.mercedes.me

You will find more 
information about  
the CLA and  
CLA Shooting Brake at: 
mbmag.me/cla 
mbmag.me/cla-sb

 
Airy and light:  
the roomy interior  
with unob-
structed views

 
Attractive,  
intelligent, prac-
tical: the CLA 
Shooting Brake

 
The design language 
follows the principle 
of sensual purity. 

revolutionary multimedia system (MBUX) 
can be operated by touchscreen, natural 
voice control and now also by motion detec-
tion. A full-colour head-up display and an 
augmented reality function make the naviga-
tion system intuitive to operate and a joy to 
use – and they make driving more fun. The 
Intelligent Drive assistance systems make 
the CLA easier and more emotional to drive 
than any other vehicle in this class. 
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MAYBACH

The new Mercedes-Maybach S-Class makes 
a striking first impression. But the tiny 
details are what make it truly unique. For 
example, the new radiator grille, whose ver-
tical bars are inspired by a pinstripe suit for 
an effective accentuating touch.

The interior of the latest generation 
Mercedes-Maybach is equally impressive: 
exclusive leathers emphasise the luxurious 
ambience as much as the copper-, gold- or 
platinum-coloured contrasting stitching, 

which can be ordered as exclusive special 
equipment for the Mercedes-Maybach. The 
customisation options are practically bound-
less for the Maybach S-Class.

The spaciousness in the back is also 
impressive, as is the driving style, which 
feels light and silent, as if the car were glid-
ing. Innovative voice amplification also 
improves the interface with the driver and 
will likely be included in the standard pack-
age for most owners. 

Elegance  
and style

TEXT: MARCO ARELLANO GOMES 
PHOTOS: STEFAN ARMBRUSTER
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The infotainment   
system can be  
controlled remotely.

 
Sitting pretty: a view of  
the luxurious interior

High-quality craftsman- 
ship meets the latest 
technology.

The Mercedes me 
magazine app: 
mbmag.me/ios 
mbmag.me/android

The Maybach  
S 560 in front of  
Casino Salzburg

Model  
Mercedes-Benz  
Maybach S 560

Fuel consumption 
(l/100 km)*

  Urban: 14.4–13.51

  Extra-urban: 
8.1–7.61  

  Combined: 
10.1-10.11

CO2 emissions  
combined (g/km)*:

  231–230
Colour:

  Magnetite black 
Gearbox:

  Automatic
Cylinder arrangement/ 
number:

  V 8
Engine size (cc): 

  3,982
Nominal capacity  
(kW in rpm): 

  345 at 5,250–
5,5001  
Top speed: 

  250 km/h
Acceleration  
0–100 km/h: 

  4.9 s
Efficiency class:

  D

1 These values vary depending 
on the wheels/tyres.

* For more information on  
the measurement procedure, 
please see page 10.
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Top conditions: 
Mallorca has a 
magnetic appeal.

 
Fabian Roschig  
enjoys island life with 
the new B-Class.

B



The relaxed way of life here is just one reason the start-up 
scene is booming on the Spanish holiday island. 

Founder Fabian Roschig shows us Mallorca’s diversity 

TEXT: HENDRIK LAKEBERG PHOTOS: MIRJAM WÄHLEN

New freedom
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F abian Roschig parks on a narrow street in the hills 
of Palma, the capital of Mallorca. Up here, the 
pace of life is different from that of the resorts 
and beaches. You can find what 13 million tourists 

a year are trying to escape: normality. Only the deep  
blue sea in the distance is a reminder of why this resi-
dential area is located on one of the world’s most popular 
holiday islands.

A bungalow is home to the headquarters of the  
non-profit start-up cleanwave.org. Roschig has come  
here to meet Philipp Baier, one of its founders.  
Together with over 1,800 other young companies and  
founders,  cleanwave.org has joined the platform 
mallorcastartups.com, co-founded by Fabian Roschig. The 
German moved here for work in 2008, providing consul-
tancy for innovation projects and marketing strategy. 
Some of his  clients were major corporations – often in 

the tourism sector. Months turned into years and sooner 
or later, it became clear that Mallorca was his new home. 

Better than Singapore
And why shouldn’t it be? Work and relaxation can be 
combined to perfection here. The scenery, the climate 
and the sea play just as much a role in this as the 
 airport, which makes over 1,000 connections every day. 
Not to mention a digital infrastructure that is truly 
unique thanks to fibreglass cables and a compre- 
hensive 4G network. “Mallorca is the best-connected 
island in the world,” explains Roschig. “Better than 
 Singapore.” Major companies in the tourism industry 
are also headquartered in Palma, or at least have  
branch offices there. Which means that lots of jobs have 
been created in recent years in the tourism industry’s 
digital sector.

cleanwave.org: 
founder Philipp Baier 
(right) stands up  
for sustainability. 
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“One of the biggest hotel platforms now employs over 
1,600 people in Palma,” Baier says on the bungalow’s 
patio. He knows this because he produces major corporate 
events for the industry as the owner of the travel agency 
LifeXperiences – some of which are attended by up to 
1,000 guests. In doing so, he realised how  serious the 
consumption of single-use plastic bottles was. “1.5 million 
of them are used and thrown away every day on the 
Balearic islands,” he says. Many of them end up in the 
Mediterranean. This fact inspired him and his wife, Line 
Hadsbjerg, to set up cleanwave.org. The start-up aims to 
provide free filtered drinking water as an  alternative to 
plastic bottles at refilling stations across  Mallorca. Baier 
started this enterprise by convincing hotels and restau-
rants on the island, and with great success: some of their 
business partners now include large travel operators and 
a Spanish hotel chain. The goal here is not profit but to 

achieve sustainability. Any proceeds made by cleanwave.
org from selling its reusable metal bottles are invested in 
projects such as the documentary Out of Plastic, which 
informs viewers about plastic pollution in the world’s 
oceans. “‘Business with a purpose’ is one concept  
that inspires many founders who set up business on 
 Mallorca,” Roschig explains. Baier nods in agreement.

Electrifying connections
Sustainability was also a topic that motivated Ossian 
Vogel when he established the start-up Urban Drivestyle 
with his partner Thorsten Schoof about two years ago. 
The former helicopter pilot from Bavaria launched a bike-
hire business for e-bikes on Mallorca. When more and 
more customers started to ask if the e-bikes were also 
for sale, he decided to build his own. He managed to raise 
almost 360,000 dollars on a crowdfunding platform 

Relaxed Mallorca: 
evening light in 

the idyllic bay of  
Port de Sóller

The new B-Class  
also puts the emphasis 
on technology.

Fabian Roschig in 
front of the  

head quarters of 
cleanwave.org  

and LifeXperiences
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for the development of the Uni Moke, Urban Drivestyle’s 
first product. This sensational hit was the start of a series 
of bikes that are characterised by trendy designs and 
exceptional usefulness. “Mallorca is a melting pot. Our 
bikes are ridden by customers from all over the world 
– tourists and people who have made Mallorca their 
home. We can tailor our products to an international 
audience, right from the start,” Vogel explains. Urban 
Drivestyle has now set up a second office in Berlin’s 
Kreuzberg district, home to many successful start-ups. 
Andi Kranki, one of Urban Drivestyle’s first customers, 
is responsible for the office. As a result of his experience 
in the digital industry, Vogel hired him on the spot as a 
managing director. Kranki says that he accepted because 
he was longing for a job that was related to tangible 
products and not just to websites.

Happy employees
North of Palma, among the olive groves, almond trees, 
grazing sheep and ponies, is the Parc Bit campus. Start-
ups have been able to hire space at the technology hub 
for over 15 years now. This is where we meet Alex Rios 
and Sergio Cancelo, two of the three founders of the 
start-up Happyforce. Both of them have just come from 
an appointment with their client Habitissimo, a platform 
that matches up tradespeople with jobs.

It is the island’s most successful start-up, perhaps 
because it is a client of Happyforce. Happyforce has been 
measuring the satisfaction of various companies’ employ-
ees since 2015. The employees enter their state of mind 
anonymously online via a simple rating system. Manag-
ing directors and divisional heads are then no longer 
able to sweep problems under the carpet. If the mood 

urbandrivestyle.com:  
the start-up’s e-bikes are 
practical and fast.

myhappyforce.com: 
Alex Rios and  
Sergio Cancelo make 
employees happy.

Blossoming cacti: 
the rugged beauty  

of the scenery in  
the island’s interior

Mercedes Mercedes-Benz76

B 



The modern world of 
work: cutting-edge 
architecture on the 

Parc Bit campus

Introducing the new B-Class. Safer, more dynamic and more com-
fortable than ever before, it was the perfect vehicle for a road trip 
on Mallorca. The new generation of the practical compact class is 
synonymous with the euphoria of being out on the open road: the 
B-Class, now sportier and sleeker. At the same time, intelligent 

assistant systems and functions mean that you have even better 
support for reduced stress when in the driving seat. The B-Class 
identifies hazards automatically, for example, provides a warning 
and even offers the option of correcting your course in the event 
of an emergency.  mbmag.me/b-class

START-UP SPIRIT: THE NEW B-CLASS
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is negative, it’s there for everyone to see. Happyforce 
works for over 60 companies and its employees are 
located all around the globe. Only Daniel Castro Garcia 
primarily lives on Mallorca. Alex Rios in Barcelona, 
Sergio Cancelo in Madrid, seven other staff members in 
Denmark and the US. The ability to work from anywhere, 
which is what also gives Roschig the opportunity to live 
on Mallorca, is what turned the start-up into a global 
player right from the jump. 

Meet-ups under the palms
Come the evening, Roschig is in fine spirits. The list of 
participants for the meet-up of mallorcastartups.com is 
long and the recently renovated Finca Alaiar offers  
the best conditions for the ideal evening of networking. 
“You never know who you’re going to meet on Mallorca,” 
he says. “You can just bump into investors by chance on 

the beach. Entrepreneurs who have sold their businesses 
come to the island looking for a fresh start.” One with 
more meaning. Similar to Roschig’s founding partners 
at the platform, Christian Bolz, and Gesine Hang who, 
with her husband Gerry, also runs an agency on the 
island that provides consultancy to companies on the 
topic of digital marketing.

Roschig warmly greets Gesine under the string of 
lights in the courtyard of the finca. She opens the 
evening with a speech that summarises the approach to 
life shared by most of the founders in the audience: 
“What’s important for me is to know why I am doing 
something,” she says. “And whether I’m doing it because 
I really want to or not.” If you know the answers and 
allow your life to be guided by them, everything else just 
falls into place, she emphasises: first comes the happi-
ness, and the success will follow.

alaiar.com:  
networking  
in the courtyard  
of Finca Alaiar 

The Mercedes me 
magazine app: 
mbmag.me/ios 
mbmag.me/android

Sense of community
The photographer 
Mirjam Wählen took 
many of the pictures 
in this story with an 
analogue camera. 
The warm optic sets a 
contrast to the digital 
world of the start-up 
scene while additionally 
emphasising the 
community spirit  
to be found at 
mallorcastartups.com.
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The li�  
for your home. 
The Li� on Home Li�  can be placed 
into almost any location. It connects 
two fl oors in an easy and safe way. 
Minimal building work is required, 
with a footprint of less than 0.8 m².

www.li� on.de

A company of the Liftstar Group

 Urban Drivestyle
The start-up’s 
showroom and 
bike-hire shop  
are worth a visit  
just to try out  
the fashionable  
electric bikes.

 w3w.co/beans.
yourself.rally

 Bconnected
If you want to 
furnish your  
new island home  
in style or  
fancy some  
chic souvenirs,  
we recommend 
visiting 
Bconnected.

 w3w.co/clash.
jeep.counts

 Meridia
The bistro on the 
Parc Bit technology 
campus offers 
excellent lunch 
menus. It’s the 
ideal place to soak 
up the start-up 
atmosphere while 
grabbing a bite.

 w3w.co/
reacting.models.
movie

 Finca Alaiar
Siblings Lena and 
Gabriel Hertle 
renovated a remote 
finca and turned  
it into one of the 
island’s most 
beautiful event 
locations.

 w3w.co/paged.
consults.clogs

Tips

what3words is a simple navigation system that enables any location around the world to be 
located precisely using just three words. (For more information, see page 8.)

M A L L O R C A

Palma de Mallorca
Manacor

Spain

France

Mediterranean
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The V-Class is known for being one of the most versatile 
vehicles Mercedes-Benz offers, and the latest generation 
is no exception. As a spacious family van for every day, 
the ideal companion for avid outdoor enthusiasts, a com-
pany car of the highest order or a luxurious shuttle, these 
models offer impressive utility and a degree of independ-
ence that no other car on the market can beat. 

This independence is particularly demonstrated by 
the camping model, the aptly named Marco Polo. 
Whether spending a weekend in the mountains or count-
ing the stars at the beach with the sand between your 
toes, you’ll never have to miss out on these opportunities 
with the Mercedes-Benz camper van. What make the 
V-Class  models so appealing are the extraordinary spa-
ciousness and variable interior concept, which can be 
used however the owner sees fit. Some call this versatil-
ity. We call it freedom. 

 mbmag.me/vclass

More freedom
The new V-Class offers unrivalled independence

Refuelling made easy 
This practical app makes everyday driving more 
convenient: it suggests nearby petrol stations 
along your route and includes filter options that 
allow you to refine your search according to 
criteria like your preferred station and the best 
prices. Bertha Pay was integrated as a new feature, 
allowing users to pay from the convenience of  
their car via the app. No more long lines at the till.

 bertha.app

 
Versatile: the new 
V-Class from 
Mercedes-Benz

Get in and go!
Marvelroad from Mercedes-Benz calculates the 
best routes. From historic Württemberg to Berlin 
and its surroundings, or the many splendours 
of the Ruhr region, this app shows drivers with 
wanderlust the most beautiful roads and the 
best places to stop along the way. Your road 
trip is accompanied by atmospheric photos and 
detailed descriptions. Opening the  Marvelroad 
app and scrolling through its features will 
make you want to get in the car and drive.

 marvelroad.com

Practical
From folding table  
to keychains:  
refine the functional-
ity of your A-Class 
or the new GLE with 
accessories 
designed specially 
for these models.

 mbmag.me/
zubehoer
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goodyear welt

www.mephisto.com

GOODYEAR WELTED SHOES 
FROM MEPHISTO WITH
SOFT-AIR TECHNOLOGY.

Comfortable and fl exible – from the beginning.
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Real bargains
Mercedes-Benz has offered superlative used vehicles 
under the name Young Stars for the last 10 years.  
A success story

 
A reason to celebrate: 
Young Stars offer high 
quality at low prices.

Not only Mercedes-Benz enthusiasts appreciate Young 
Stars’ offers. In just a few years, it came to be one of 
the most popular used vehicle brands in the world, with 
the keys to the millionth Young Star being handed to a 
customer in 2017. 

This comes as no surprise, considering that the 
programme guarantees high quality at low prices with 
a 24-month vehicle warranty, 12-month mobility war-
ranty, six months of free maintenance and a 10-day 
exchange period. After all, when you buy one of these 
beauties, you’re also paying for the feeling of sitting 
in a Mercedes – with top-notch workmanship, a long 
 service life and high value retention. “Ten years and 
200,000 kilometres later, I can safely say that this car 
has never let me down,” gushed one happy customer as 
she celebrated the 10-year anniversary of the purchase 
of her E-Class, which she bought back in 2009 as one 
of Young Stars’ first customers. 

There are now over 430 Young Stars partners in 
Germany offering a comprehensive range of vehicles 
and services. Stop by in person or order your used 
Mercedes-Benz online. 

 mbmag.me/jungesterne
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That kind of excuse will 
actually become quite 
implausible at some 
point. We are already 
able to assess traffic conditions much more 
accurately than before. We can see in real 
time where the traffic is heaviest and plan 
our route accordingly. Any smartphone can 
provide information about traffic conges-
tion. In future it may even become possible 
to predict where traffic jams will form in 
10 minutes’ time! 

Combinations of empirical values and 
current measurements will help control traf-
fic at an early stage. We will be using adap-
tive learning systems that keep improving 
themselves; this means that the predictions 
will become more and more accurate as time 
goes on. The question is no longer whether 
this will happen, but when. Police in the 
USA are already working with algorithms 
that can give highly reliable predictions as 
to where the next robbery will happen. 

One interesting thought: once the tech-
nology is sufficiently developed, the driv-
ing community will see the non-existence 
of traffic congestion as a success because 
the prediction didn’t come true. Ideally, we 

as individuals will have 
absolutely no proof that 
our decision to take 
another route was the 

right one. Psychologically, I find this to be 
an exciting challenge.

There’s certainly no doubt that it makes a 
lot of sense to have all cars in a network and 
to spread them out as needed. That would 
make traffic conditions much less stressful. 
This approach is already being tested in field 
projects such as cooperative routing: par-
ticipants are given incentives to choose less 
busy routes, even if these take somewhat 
longer, because this eases the burden on 
the system as a whole. Cooperative drivers 
could for example be rewarded with mobil-
ity points that could be redeemed for other 
benefits. No less than 70 per cent of the res-
idents in the region took part in this field 
project, and traffic congestion decreased by 
30 per cent.

We, society as a whole, all need a differ-
ent attitude if this is to work. I am no longer 
an egotistical driver; I trust the system. 
I’m optimistic about this: the concept will 
catch on as soon as we see the first signs 
of success.

Professor Dr Marianne 
Reeb is a futurologist at 
Daimler AG. In this column, 
she regularly answers 
pressing questions about 
changes in mobility.

So tell us, Dr Reeb: In future,  
will we still be able to use  
‘heavy traffic’ as an excuse for  
late arrival?

Curious about tomorrow? 
Take a look at Next, 
Daimler AG’s  
innovation magazine:  
mbmag.me/next P
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Question for the future
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Read She’s Mercedes 
 magazine, Mercedes me 

 magazine and  
Mercedes-Benz Classic  

magazine on your 
 smartphone or tablet. 

The new app is available  
at mbmag.me/ios,  

mbmag.me/android

For women 
who choose 
to lead.

Enjoy all Mercedes-Benz magazines for free in the complimentary new app.
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A watch that is at home 
where man braves 

the elements.

MADE FOR THOSE WHO DO.

Tutima M2 Pioneer 

Functional, reliable, tough. An exciting automatic chronograph  
with the latest technology and materials

Sweep minute stop chronograph · Ref. 6451-02




